Hotels.com Purchase Funnel Case Studies
Evaluator: Liz Aderhold

Background and Overview
Hotels.com is a site owned by Expedia that specializes in hotel purchases. Alaska selected this site
because of interest in its responsive booking path and one page checkout.

Scope

The focus of this case study is only on the purchase path of Hotels.com for only the main product of the
site, hotels, with an emphasis on the full desktop view. The mobile site as well as the responsive version
viewed by resizing the browser were reviewed briefly as well.

Entry Points into Purchase Funnel
e Homepage
e Hotel Deals Finder
e Packages & Flights (these paths are not included in this report, as they don’t seem to be as well-
refined)

Steps to Complete a Hotel Purchase

Complete
Purchase

Search Select Hotel Select Room

Homepage Search Results Hotel Details

Checkout



Booking Form
The homepage formlet is very simple, with only 5

fields. Features include: Hotel search

e Geolocation button next to location field Mexico City, Mexico E

e Robust autocomplete sorted by type of Destination, hotel, landmark or address
destination/landmark

e Display of number of nights (also displays on Check in Check out
hover in date picker) 05/13/15 05/2115 ﬁ

e Display of day of week under the selected Wednesday Thursday Nights
dates

e “More options” in 2 adults, 1 room Rooms

dropdown reveals more fields for number of 1 room. 2 aduusj
rooms, adults and children

Rooms Adults Children

Aged 18+ 0-17

e Unremarkable two month date picker

e To the right of the booking form, recent searches appear when you return to the site after
having completed a search

e Large Search button

Insight: Displaying the day of week under the date

fields is likely to reduce user error. Your recent searches
Insight: Displaying recent searches is becoming a Q Mexico City
common feature on travel websites and makes it 5/13/15 - 5/21/15, 8 nights, 1 room

easier to redo a recent search without
prepopulating a form with potentially confusing
defaults.

Insight: Because the form is so simple, there is plenty of room to clearly label the fields in large legible
print.

Insight: By assuming smart defaults, they removed two fields from their form.

Search Results
The search results page is rather complex, and can be broken into three basic areas:

e Recap and sorting
e Filters
e Results

They also employ a technique to allow continuous scrolling to load more results, as well as several slide
up notifications to notify the user of a recent booking or how many people are looking at hotels in that
market.



Recap and sorting
This area contains:

e Destination as a large heading

e Dates, nights, room and people

e Change search button

e Show recent searches link

e Sort buttons for Price, Guest rating, Distance, and Our favorites (defaulted to Our favorites)
e View on Map feature

Insight: By having a custom sort and choosing it as the default, hotels.com can gain a revenue advantage
by putting the hotels they want to sell first.

Filters
This area contains extensive filtering, with 12 kinds of filters. For the complete list, see the appendix.

Insight: The filters are very long and | can’t imagine using some of them. However, when a customer
can’t find what they are looking for, the ability to drill down and filter on exactly what they want is very
powerful.

Results
This area contains a list of hotels, with each hotel result containing:

e Name (linked)

e Address

e Photo

e Starrating

e Neighborhood

e Distance to city center

e Guest ratings and number of reviews

e  Pricing (with strikethrough if applicable)
e Continue button

The following sometimes display:

e (Last booked 1 day ago)

e Collect Nights

e Special Deal

e Great Rate

e Free cancellation

e Pay now or at hotel

e Sponsored listing

e Compare price vs. other sites
o 1room left

e Limited time promo



e Just added

Insight: Hotels.com appears to be A/B testing a variety of treatments for things like Great Rate,
Sponsored listing, Comparing prices with other sites, and more, so it is hard to gather any significant
insights, however one thing of note is that there is very little actual content about the hotels; the info
focuses entirely upon location, price or what a good deal it is, urgency, and overall quality. If users are
particular about things like amenities, they must use the filters or drill into the specific hotels.

Hotel Details
This page contains several sections:

e Hotel overview

e Rooms and rates

e Other popular hotels

e Additional details like amenities

This page also includes slide up notifications. They say how many times the hotel has been booked in the
last 24 hours.

For the full list of contents on this page, see the appendix.

Insight: There is no actual paragraph description of the hotel anywhere. Although the page is by no
means succinct, it focuses, presumably, on what’s most important to customers first, only including
detailed amenity lists at the end. There is again a focus on emphasizing the value to the customer
through mentions of the loyalty program, best price guarantee, and promotions.

Checkout
The one-page checkout basically includes two sections:

e Form for booking information
e Right sidebar recap of selected hotel and price

Form for booking info

“Secure booking (it only takes 2 minutes)”

e Welcome Rewards reminder with projected earnings.

e Optional sign in

e Fields for name and number of beds preference

e Link for special requests

e Urgency messaging: “If you don’t book now, this amazing deal could be gone”
e Payment info (defaulted to credit card)

e Billing address

e Email & phone number

e Join Welcome Rewards (by just entering a password twice)
e Terms of booking

e Book button (with Best Price Guarantee reminder)

Right sidebar recap of selected hotel and price



e Contact us — phone number
e Reservation summary
o Hotel
o Checkin & check out
o “Includes special offer: Book early and save 35%"
o Price breakdown
o Apply discount code field
e “Why sign up with Hotels.com?” section

Insight: There are a total of 5 security reinforcing messages on this page, 4 instances of promoting
Welcome Rewards as a faster/easier/better way to book, plus 3 mentions of the great deal. It would be
interesting to A/B test additional instances of security reinforcement, benefits of Mileage Plan/signing
in, and emphasis of the temporary nature of flight price/deal availability to see if repeating things
multiple times does make messages more clear to consumers without overwhelming them.

Insight: Very little information is required to complete their purchase path. Only zip code for billing
address, for instance. Alaska could learn from their minimal approach.

Mobile Experience
On the mobile site, the homepage included “Local deals for tonight”.

Insight: The context of use on mobile devices drives some assumptions about user needs that can be
used to display appropriate functionality.

On the mobile site, certain hotels had an indication that they were discounted specifically for mobile,
again emphasizing deals and value to customers.

The hotel results page on mobile has the filters collapsed under a button, and reduces the information
displayed in each result (i.e. just neighborhood instead of address and distance from city center). There
are other subtle changes to simplify the display on mobile throughout the path.

Overall Purchase Funnel Themes and Observations
In addition to several themes outlined below, | had two other observations throughout the booking
path:

e Throughout the purchase funnel there is the ability to change the currency and language.
e There is clear visual feedback when you click on a button to go to the next step (a spinner
appears within the button).

Loyalty Program

“Welcome Rewards” is featured throughout the booking path. The booking path clearly describes the
perks (stay 10 nights and get a night free) and also lets you sign up for an account by simply providing a
password.

Insight: Bringing visibility to the program and its perks in the context of a purchase and offering easy sign
up likely increases customer loyalty program adoption.

Urgency Indicators



Urgency indicators include the following:

e 4rooms left 14 people are currently looking at hotels in [ x]

v Mexico City
e Last booked 1 hour/day ago

e Slide up notification: recent booking

e Slide up notification: how many people are
looking at hotels in that market

e Promotion: “Hurry! Get an extra 10% off when
you book this hotel.”

Just booked in Mexico City, Distrito Federalie
(=Y ((olo Ml Riazor Hotel Mexico City

Booked less than 1 minute ago from Mexico

Aams ANOD

Hyatt Regency Mexico City (Lastbooked 21 hours ago) % Great Rate
Campos Eliseos 204 Col Polance, Chapultepec Mexico City, DF, 11560 Mexico, 866-538-0294
ok k $290
Outstanding $35_5
@ Polanco 4815 nightly price
3.8 miles to City center — v free cancellation
7.0 miles to Benito Juarez International Airport 322 + pay now or at hotel

(MEX)

verified guest |m|

reviews

[ collect Nights

Compare prices: Priceline: $290  Expedia: $355  Getaroom.com: $356 = Travelocity: $355

Hurry! Get an extra 10% off when you book this hotel.  # View more

Hotel de Cortes @ Special Deal
Awvenida Hidalgo 85, esq. Paseo de la Reforma, Centro Historico Mexico City, DF, 06300 Mexico, 865-538-0315

% % Kk ¥k

Good
@ Downtown Mexico City 395
0.83 miles to City center —_— v free cancellation
4.0 miles to Benito Juarez International Airport 03 + pay now or at hotel
MEX I
=0 verified guest 1 room left |m|

reviews
[ Collect Nights

Compare prices: Cheaptickets: $126 = Orbitz: $126

Hurry! Get an extra 10% off when you book this hotel. ¥ View more

Insight: While the almost excessive use of cues to push the user through booking with a sense of
urgency seem like noise in some cases, they also lend a sense of credibility, reputation, and popularity to
the site.

Value Indicators
Hotels.com emphasizes how everything is a deal, almost to the extreme.
Straight to the point

If you ignore all of the value propositions described in the above three sections, you see that the
Hotels.com purchase funnel is in fact relatively succinct and straight to the point. It has only 4 steps total
to select and purchase a hotel, and only one of those steps is for checking out. The checkout page itself
has only about a dozen fields and claims to take only 2 minutes. There are no cross-sells or add-ons
offered.



Insight: The more fields and choices that can be eliminated from the purchase path, the faster a
customer can complete a purchase and the less chance they will have to get distracted or get hung up
on making decisions.

Hover effects

On a great number of items in the booking path, there is a hover effect to explain more about the item
in question. For instance, “nightly price” and Best Price Guarantee.

Insight: This feature allows customers who are newer users to get familiar with the features of the site
without having to click off to an explanation, while keeping the page cleaner for return customers.

Overall Design

Overall, the page’s visual design is fairly lightweight with neutrals backgrounds and this lines used to

visually divide sections. The red brand color is used somewhat sparingly to draw attention to pricing,

urgency messaging, and section headings. There is consistency in overall look and feel across desktop
and mobile as well, with the red header bar being consistent across devices.

Insight: The lightweight aesthetic helps the complex info on the page not be as overwhelming as it might
otherwise be, while the use of similar coloring across pages and devices lends to an overall brand
feeling.

Recommendations
From reviewing the Hotels.com site, | am intrigued by some of their choices and believe they warrant
further exploration for Alaska:

e  Pervasive messaging of value propositions to customer: urgency, limited supply, good deals, and
loyalty programs

e Simpler checkout process, requiring very little information

e Easy sign up in path and clear benefits for loyalty program

e Consider adding recent searches functionality to alaskaair.com and further optimizing booking
form

e Continue A/B testing as each website’s audience may be different



Appendix

Purchase Funnel Desktop Screen Capture:



Hot.els.wm - Book online or call
The Obvious Choice: 800-246-8357 o

Hotels

Hotel Deals Packages & Flights Groups Welcome Rewards®  Gift Cards Customer Service v  Sign in & Account +

—

Hotel search

Destination, hotel, landmark or address

Check in Check out

Rooms

1 room, 2 adullsj

Collect 10 nights get 1 free*
® Welcome Rewards our loyalty program

Exciting news will be Last minute
revealed very soon deals

Find out when View deals

Refer a Friend o $ ORLESS
Get $40 off your next booking IV bt

Invt fenda !

Discover our
mobile app

Learn more

Popular cities with US travelers

New York Las Vegas

48,346 people are looking for hotels today More hotels in New York 35,833 people are looking for hotels today More hotels in Las Vegas
Park Central New York *okdkok - From $170 Circus Circus Hotel & Casino *okk $26
New York Hilton Midtown Jook ok $169 z Excalibur Hotel Casino H*okk $39
Hotel Pennsylvania *k From $109 Stratosphere Hotel - Casino & Resort Hotel *kk $36

Orlando Los Angeles

16,623 people are looking for hotels today More hotels in Orlando 11,606 people are looking for hotels today More hotels in Los Angeles
The Buena Vista Palace Hotel & Spa *kkk soo ¥ Motel Moonlight *k $65
Radisson Hotel Orlando-Lake Buena Vista *kk From $92 Anaheim DesertInn and Suites *k $119
Hilton Orlando Lake Buena Vista *okkk $89 Best Westem Plus Dragon Gate Inn Kok $140

Hotels.com has over 435,000 hotels in more than 60 countries. Our 14 million ho See more

» Top Destinations 3 Top Countries 3 Change language 3 Global sites

Top 50 Cities | All countries | Al hotels Capha!()”g @
Hotels | Travel Guides | Travel blog | AboutUs | ContactUs | Jobs | FAQs | About ourads | Site Index

Open a 360 Checking ®account
Privacy Policy | Cookie Policy | Site Feedback | Terms & Conditions p 4 -
Other Expedia Inc. sites « No fees
Expedia | Hotwire | Venere * No minimums
For Suppliers, Afiiates and the Media * Earns interest

Add Hotel | Affliate with us | Private Label | Promote with Us | Travel Agents | Press Office

©2002-2015 Hotels.com L.P. All rights reserved. — An Expedia Inc. brand
* Learn more about Hotels.com® Rewards

Figure 1 Homepage - Search




Hotels.com - Book online or call
The Obvious Choice 866_678_6350 A

Menu + Customer Service ~ Sign in & Account +

3AN RAFAEL

Mavico City Mexico City, Distrito Federal, Mexico
Q View on map Wed 13 - Thu 21 May 2015, 8 nights, 1 room, 2 adults
¥ Show recent searches
Narrow results: Sort by Price v Guest rating Distance v Our favorites
296 hotels

Name contains

Sinaloa 31, Penon de los Banos Mexico City, DF, 15520 Mexico, 866-573-4235

* kK @) mexico City Outstanding

Courtyard Mexico City Airport (Lastbooked 2 hours ago) Sponsored listing

Average Nightly Rate
9 ghtly 3.4 miles to City center 4.6/5
Min ($) Max ($) 0.21 miles to Benito $239 $177
Juarez International 691 "
- 4+ - 971 nightly price
0 J 500 J Airport (MEX) verified quest reviews
@ Collect Nights

Star rating

1% | 2% | 3% | 4%k | 5%

Las Suites Q special Deal
Guest rating Campos Eliseos 470 Mexico City, DF, 11560 Mexico, 866-573-4235

ek ok $380 $234

Excellent
Pol nightly price
@ olanco PR gl
4.6 miles to City center s— v free cancellation

7.8 miles to Benito Juarez International Airport lm
(MEX) 19
verified guest

1+ 2+ 3+ 4+ 5

Payment preference

™ Pay with Hotels.com gift card

reviews
® Welcome Rewards 9 Collect Nights
™ Collect nights
™ Redeem free nights Compare prices: Priceline: $237  Expedia: $234  Travelocity: $234
7 Hurry! Get an extra 10% off when you book this hotel. # View more
Neighborhood
" Reforma
Ciras Alteza Polanco  Just added @ Special Deal
Blas Pascal No. 111 Mexico City, DF, 11510 Mexico, 866-678-6350
I ZonaRosa *k Ky $231 $139
Excellent nightly price
I” Downtown Mexico City @, Polanco 40/5 ghtly price
™ LaCond 5.1 miles to City center S—m— v free cancellation
aLondesa 8.3 miles to Benito Juarez International Airport 3 v pay now or at hotel
" SantaFe 2 verified guest 4 rooms feft |W
reviews
" World Trade Center 9 Collect Nights
" Colonia Juarez
™ Pedregal
™ Tabacalera
Galeria Plaza Reforma (Lastbooked 1 hour ago;
™ Tlalnepantia de Baz ( 90) Special Deal
Hamburgo 195 Col Juarez Mexico City, DF, 06600 Mexico, 866-767-0278
Industrial Area
L wexn $152 $100
@» Reforma Ex:;'/':nt nightly price
Landmarks - e
2.2 miles to City center Ne—m— |'
" City center 5.4 miles to Benito Juarez International Airport
(MEX) 1,072
I Benito Juarez International verified guest
Airport (MEX) reviews

@ Collect Nights
™ Auditorio Nacional

™ Museo Soumaya Compare prices: Priceline: $102  Expedia: $100  Travelocity: $100

™ Zocalo Hurry! Get an extra 10% off when you book this hotel. ¥ View more

[ Basilica of Our Lady of Just booked in Mexico City, Distrito FederaLe

Guadalupe (W {eloMl Riazor Hotel Mexico City
Krystal Grand Reforma Uno (Last booked 2 hours ago) . .
Booked less than 1 minute ago from Mexico
I Estadio Azteca Paseo De La Reforma 1 Mexico City, DF, 06030 Mexico, 866-925-4159
M 11e Emhacen ee—— i $162 $108

Figure 2 Search Results - Select a Hotel
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tl_otel S.com

i Wi

m Doubletree by Hilton Mexico City Airport Area
Roj 5 530, Mexico Oy, OF 0 enco, 855-239-9397

Averida Ja

Jump to: Overview | Room choices | Hotel information

> USD

Book online or call
866-539-7280 o

Custon ign in & Account +

$100 $83

htty price

3.6-star hotel in Mexico City with restaurant, barflounge
@ ree WiFi and free parking

@ Main amenities

2 nout front desk

(SRR NS
(SRR R

Choose your room

Book now to get this fantastic rate.
if you book later, there's  chance the rate will §o up or the hotel wil be soid out

s Rodr

Room type Max Optons
King Bed i Hon.rofundable weicame Rewards
_— ve
L V Rede
i Welcorme Rewards
ve
@) rreevns
Bed choices
« KingBed
Extra beds available i ancetation Welcoms Rewerds
v Rl v cal
Hotal Into. 865,53 @ rexws v Redeen
T — menceas n
Two Double Beds Py Mon-refundale welcome Rewords.
8 ree e
= »
| @ Free canceliston
@ e Vv Redeem
Bed choices
« 2dodle 3
@ Free cancellati weicorme Aewerds
Extra beds available
Rollawa . :
Y @ rerwn
% PR
Deluxe, Two Double Beds @ Nonrotumsstie
- R B s
sx@ Frescancolation
Bed choices
« 2doubls
Extra beds available sx@  fFroo cancelistios

V Rollaw

a

Junior Suite, One King Bed

Non.refundable

free cancelation

Bed choices
T as Free canceliation
Extra beds avaiable Ll
v Rollway vea W) e
Holel nk: 88
& sRcucust mewsseo

” ‘Figure 3 Hotel Details - Select Room

Best Price Guarantee @

Ar Canai gy .,
Map Bt 80215 Google, 1EG!
Excellent 445
@
@
locfololoole)
From

# Price Watch

S Email © save

< Share

You'll collect 8 nights wi
Remember, collect 10 nights, get 1 free!

om, 2 adulte » Chasge search

Best Price Guarantee @

Avecage nighty piice

$83

$104

$124

$83

$104

$124

$91

$114

$134

$107

$134

$154




Jumg to: Oventew | Room chokces | Hotelinformat

Also popular with travelers from the USA

Ramads Aeropuerto Mexico Camino Real Aeropuerto Mexico Hotel Grand Prix
*kkd deokkd kky
(] Good 38/5 Good 3515 Good 3718 0
s $101 w0 $117 s $69
orce p—

See all hotels in Mexico City ) Listview  ® Map view
At a glance Key facts Travelling with others Transportation
Hotel size Pets Transters
« This hotel has 96 rooms v lop owed  Froe sirport shusle (availadle 24
+ This hotelis amanged over 4 loces nowrs) *
Extra people
Arrivingleaving  Roft-away beds avallable, charges: Parking
may appt”  Free selt parking
 Accessitle parks
Internet
v Free In public areas s

v Free area shutie within 2 km
 Free shopping center o

v and wwed Infernet access

ume

. c it oquiced

required

« Minimum checkin age s 18

Other information

« Smoke-frse property

» *se ddtional

mall prnt

In the hotel
Food and drnk Breartast (su Restaurant | Bartounge | Room sendce -
4 Capital(ry
Things 1o do 24hourSiness facilies
Workng away Business center | One meeting room +
iz * Open a 360 Checking®account.

Services 24hourkontdesk | Dry Geaninghaur Free grocery shopping senice

Free newspapers mlondy | Lugoage storage « No fees
Faciities Number o buldingsfowsrs -1 | Elevatord® | Sae-depost box atront * No minimums

Temacs | Telewsion Inlonby « Earns interest
Accassibity Disadled parking sssitie path oftravel | Bralle orrased signage

Accessitle bamroom | oo accessibiy Py p—
In the room
Home comforts Climate contol | A condBoning | Cofleet roaing board
Sioep well Wemory toam matress
Freshen up Private batroom Hair dryer
69 ontertames Fistscreen TV nannsls | MP3 docking stabon
Stay conmected Oosk | Fr Free local cats
Hore Insoo scanpadoinag rooms sratabie

Jum to: Oveniew | Room e Hotel information

Special features Dining

E1 Meson dol Tango stausrant specializes in barbocus and senes breakfast, lunch, and dinner

Doubletree by Hilton Mexico City Airport Area's small print

Policies Optional extras
The property has connecting/adjoining fooms, which are subject 1o avaiadiity and can be Breakfastis offered for an exra charge of M 180 per person (app
requasted by cOntacting the property USing the HUMBEr on the HOKINg confirmanon

ararteed

Notse-free guestrooms cannot b

Forlransfers, Guests must contact e Sroperty 24 hours Bror to arTial at he namder 00 the
booking confirmation

The name on he cradi card used at check-n to pay for inc

the gus

We have Included all charges provided 1o us by this hotel, However charges can vary for example. based on lengih of stay of the 100 ou ook

& isthe o

comact? Tell us &

ition of

Jumg to:0

tew | Room chokces | Hotelinformation

 Top Destinations 3 Change tanguage
Top 50 Cities | A8 countries | All hotels

T c | Cookse Policy | Avout our ads | Sits Feedsack | Site index

Hotels | Tr: des | Trave outUs | ContactUs | Jobs | FAQs | Privacy Pe 8
ferms s Conditons ? Q
For Suppliers, Affiates and the Media

Aad Hotel | Afliste with s | Private Laoel | Promote wih Us | Travel Agents | Press Office
/Nwwn

©2002:2015 Holels com LP. Al ved - An Expedia Inc oras
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Figure 4 Checkout - Complete Purchase







com

The Obvious Choice:

ﬁ Secure booking (it only takes 2 minutes)
Doubletree by Hilton Mexico City Airport Area

ey

1 Don’t miss out.

|
CIOICKE |

Sign in (optional)
>

You could collect 8 nights after your stay.
Sign in or sign up. Or just continue with your booking
below.

=7

N

RE

Ll

Sign in for faster booking

@ Don't worry, book now and make changes for free until 05/12/15
Room details
King Bed - Adults: 2, Children: 0

First name
Please give us the name of one of the people staying in this room

Book oniine or call
866-925-8705 @

Website feedback

Contact us

Book online or call 866-296-8122
This call is free. 24 hours a day; 7
days a week.

Your Reservation Summary

Doubletree by Hilton Mexico
City Airport Area @ uap

Mexico City, MX
866-025-8705

Excellent4.4/s

Hotels.com Guest Re:

B0 @@E®0

TripAwvisor Traveler Rating
Last name
Checkin Wednesday, May 13, 2015
Check out Thursday, May 21, 2015
Preferences (optional)
KingBed  Non Smoking Average nightly rate $104.00
¥ Make special requests for this room, or tell us about your accessibility needs -
King Bed
[ Ifyou don't book now, this amazing deal could be gone: ? Wednesday, May 13, 2015 $104.00
Thursday, May 14, 2015 $104.00
Payment details @ safe and secure Friday, May 15, 2015 $104.00
& Credit/Debitcard ¢ PayPal = Google Wallet Gift Card Saturday, May 16. 2015 $104.00
Sunday, May 17, 2015 $104.00
First name
We accept the following payment methods Monday, May 18, 2015 $104.00
al @ Tuesday. May 19, 2015 $104.00
Last name B B | o B visa V. May
Wednesday, May 20, 2015 $104.00
paypar | V)
Card number i subtotal $832.00
You can count on us Taxes and fees $158.08

Security code v \We use secure transmission.
 We protect your personal information
Expiration date

Vonth | vear |

In a rush? No problem. We don't need your full address as you can book securely without it

Total to pay now $990- 08

(including taxes and fees) @

Full payment will be charged when you book this hotel

Billing address
Country
United States

Zip Code
(We'll use this to verify your credit card details

Your details
Email address
(We'll send your booking confirmation here)

Telephone number
(We won't call you for marketing purposes)

Password Join Welcome Rewards for Free

It's easy to do - just create a password

Confirm password v Collect 10 nights, get 1 free

v Book hotels faster

™ stay signed in (Uncheck if
on a shared computer)

Terms of booking & cancellation policy
King Bed

Free cancellation until 05/12115
« Ifyou change or cancel your buoking after 3:00 PH, 05/12/15 ((GMT-06:00) Central Time (US & Canada)) you will be charged
for 1 night (including tax)
* We will not be able to refund any payment for no-shows or early eneck-out

Terms of booking
By continuing with your booking, you agree you have read and accept our Terms and Conditions @ and Privacy Policy®

@) Best Price Guarantee ® Book

We will never sell your personal information and we use secure transmission to protect your personal
information. J Norton
Symantec

Read our Privacy Policy™ for more information.
*Leamn more '

©2002-2015 Hotels.com L.P. All rights reserved. — An Expedia Inc. brand
Hotels.com, Hotels.com logo, Smart character, Welcome Rewards™, and 'Smart So Smart. are trademarks and/or service marks of Hotels.com
LP

*Leam more about Welcome Rewards ™

Apply a discount code ®
Apply

Why sign up with Hotels.com?
Earn free nights with & Welcome Rewards
“Learn more &

Speed up your booking process

View or change your bookings

Print receipts and itineraries for your trips

Save your favorite hotels and destinations for easy
access

Be the first to know about special offers




Mobile Purchase Funnel

Find a hotel
Check in: May 2015 ¥ [1Fin r
Check out: | May 2015 r | 25at r

Adulls (184 Children

Room 1 1 hi 0 v

i@\ Local deals for tonight »

Add another room

#% Welcome Rewards
Our loyalty program

LS SL LIS

raireirairalre = FREE NIGHT

CollectiD nights. Get 1 free!

Your FREE hotels.com app
Download

Mabile and overseas: 866-403-9851

View Full We bsite Privacy Policy Cookie Policy
Terms & Conditons Sie Feedback

8 2002-2015 Hotels.com L_P. All rights resenved. - An
Expedia Inc. brand

Holels com, Holals com loga, Smagl character, Walcome
Rewards®, and "Smart. So Sma e trademarks andior
service marks of Hotels.com LP =




Hotels.com “.

Just booked in Mexico City, Distrifo Federal, Mexico: x

Hotel La Selva
Booked 1 minute ago from Noreay

LRI L e ]

Sponsored isfing

Courtyard Mexico City Airport

[ 3] wkwed o Mexico City
™3 Cutstanding 46/5 3
Great Rate®

R s 51?2 nightly price

Galeria Plaza Reforma
%k Reforma
Excellent 4.2/5 [

o=l =1l Mobile exclusive: save 33%

5453 $96 nigny e

Krystal Grand Reforma Uno
k% %k Reforma
Good 38/5 @

Lo d= =1 Mobile exclusive: save 40%

=451 $9ﬂ nightly price

_ Grand Fiesta Americana Chapultepec




‘.

Hotels.com

051815-0925/15 1room, 1aduit QR NeELS T 00}

Galeria Plaza Reforma #& %%

%

403-2851

LW E i@ Mobile exclusive: save 33%

$153 $96

nightly price

‘ Book Now

Best Price Guarantee &

Downtown Mexico City hotel with 2 restaurants and pool
By Angel of Inde pendence

The 4-star Galena Plaza Reforma s in downtown Mexico Ciy,
steps from the Angel of Independance monument and a 10-

? Ssemore

AQ
Ak
See map Angel de 1 o W'
- Independencia e b
@ g
= Py
s -
IMSSE 19 0 % Metro insurgentes(D
o chapultePs
L Sevilta(]) Magtdata 0015 Google, NEGI, S¢

Excellent 4.2/5

See all 1,078 Hotels.com reviews

N -
From413 reviews

8

L s L

Price Watch ¢ Email « Share e Save

O Welcome Rewards
You'll collect 8 nights with this stay

051815 - 052515 1 room, 1 adult

» Change ssarch

Book now to get this fantastic rate.
|fyou book later, there's a chance the rate will
goup or the hatel will be sold out.

Book now to get this fantastic rate.
|fyou book later, there's a chance the rate will
goup or the hatel will be sold out.

Standard Room

* Show room informafion

== Mobhile exclusive:
] ] o
save 33%

Up io 2 people

$96
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Deluxe Grand Double Room

* Show room informafion

iii Mobile exclusive:

oY)

Up o 3 people save 33%

Free cancellation $1 05

me e 2 rooms left
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Redeam +" pay now or st hote

Deluxe Grand Single Room

* Show room informafion

Maobile exclusive:
save J3%

$105
[

w" pay now or at hote
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Up io 2 people

Free cancellation

Uniil May 18, 2015
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Recommended hotels

Krystal Grand Reforma Uno
LS & 3

Good 3.9/5
s64 $90

nighiy piica

See all hoiels in Mexico City

Ata glance

Key facts
Hotel size

* This hotel has 434 rooms
= This hotel is aranged over 11 floors

¥ See more

In the hotel

Food and drink

Full breakfast dsily (sunchange)
Restaurant
Barflounge

» See more

In the room

Home comforts
Climate control
Air condifioning
Mirnibar

¥ Sezemore

Galeria Plaza Reforma’s small print
Policies
Only registered guesis are allowed in the guesirooms.

The name on the credit card used at check-in o pay for
incidentsls must be the primany name on the guestroom

¥ Seemore

[P Is the desoripfion ofthis hotel not correct? Tell us s

¥ Top Desfinafions

» Change languags

® G

ABOUT S5 LCERTIFICATES

All hoiels

Hotels | Travel Guides | Travelblog | AboutUs
ContactUs | Jobs | FAQs | Privagy Policy | Cookie Policy
Aboutourads | Sie Feedback | Terms & Conditions

For Suppliers, Affiliates and the Media

Add Hotel | Affliste with us | Privete Label
Promote with Us | Travel Agents | Press Office

© 2002-2015 Hotels.com L.P. All nighis reserved. — An Expedia
Inc. brand

Hotels.com, Hotels.com logo, Smart character, Welcome
Rewsrds®, and "Smart So Smarnt’ are trademarks andior
senice marks of Hoiels com LP.

* Leam more about\Welcome Rewsrds™




Optional (you can book as a guest too!):

Sign in or Create an account
to get 1 free night for every 10 nights you stay! (Learn
maore)

& Welcome Rewards

Booking details -
Galeria Plaza Reforma ik kk
Hamburge 195 Col Juarez, Mexice City, 06600, MX
Check in: 051915
Check out: 05i25M5
Number of nights: & nights
Room type: Standard Room
Number of rooms: 1 room
Room Charges

This offer has been applied:

Mobile exclusive: save 33%

Free Wireless Internet

Nights: 6 Adults: 1 Children: 0

Tuesday, May 19, 2015 $103.63
Wednesday, May 20, 2015 $103.63
Thursday, May 21, 2015 $103.63
This offer has been applied:

Mabile exclusive: save 33%

Free Wireless Internet

MNights: 6 Adults: 1 Children: 0

Tuesday, May 19, 2015 $103.63
Wednesday, May 20, 2015 $103.63
Thursday, May 21, 2015 $103.63
Friday, May 22, 2013 $89.33
Saturday, May 23, 2015 $89.33
Sunday, May 24, 2015 $89.33
Room Subtotal SETE.EE[I
Taxes and fees $109.98
Total to pay now $688.86

Full payment will be charged when you book this
hotel.

Apply a Coupon Code

Almostthere! 6 other people have boaked fiis hote! in hie
st 24 hours

Guest Names and Room Preferences

First Name

Last Name

I

Preferences
Queen Bed

Non Smoking

Select accessibility requests for this room
(opticnal)

Payment Method
® Credit / Debit card PayPal

Google Wallet

Card Type

— N
Card Number ”
Exgiration Dale
Month v

Year T |'|

Card Security Code

Billing Information

The name provided must match the credit card that is
used fo reserve your room.

First Name

I

Last Name

Country

United States v

Zip/Postal Code

Confirmation E-mail

E-mail Address

Telephone number
Country

United States (+1) v

Phone Number

Cancellation Policy

Special non-refundable rate

This special discounted rate is non-refundable . If you
choose fo change or cancel this booking you will not be
refunded any of the payment.

Total to pay now $688.86
Full payment will be charged when you book this hotel.

By coninuing with your booking, you agree you have resd and
sooept ow Terms and Conditions and Privacy Policy

L ook |

Moblle and overssas: B66-403-9851
Privacy Policy = Cookie Policy | Terms & Conditions
Site Feedback




Filters list

e Hotel name

e Price

e Starrating

e Guest rating

e Payment Preference

e Welcome Rewards

e Neighborhoods

e Landmarks

e Accommodation type
e Amenities

e Themes/types

e Accessibility features

It also contains the number of hotels, a Why book with us? section, a contextual ad to switch to Spanish
(at least when searching for Mexico), and vertical banner ad.

Hotel Details page contents
Hotel overview

e Name, rating, and address (with Welcome Rewards logo to indicate it qualifies for rewards)
e “Special offer”, strike through price, and Book now button (with Best Price Guarantee)

e Map

e Ratings & Reviews, Price watch, and sharing features

e Welcome Rewards breakdown of what you’ll earn

e Photos

e (Construction warning

e Amenities & nearby landmarks

Rooms and rates

e Change search link
e Price guarantee/urgency messaging
e Table of rooms:
o Name, picture, description, link to description
o # of occupants
o Refund policy, main amenities
o Hotels.com Loyalty eligibility



o Offers
o Average nightly price
o Book button

Other popular hotels
o Name, star rating, customer rating, price, photo
Additional details like amenities

e At aglance section
o Policies
o Kids, pets, internet
o Parking/transportation options
o Smoking policy
e Inthe hotel section
o Food and drink
Things to do
Working away
Services
Facilities
Accessibility
o Inroom amenities

O O O O O

e Special features
o Spa, restaurant info, awards/affiliations, etc.
e Policies/small print
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